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, 
SLAPSTICK WAS SERIOUS 
IN WORLD WAR II FILMS 
March 24, 1993 
Contact: Pam Huber 
DAYTON, Ohio-. Hollywood's slapstick comedy teams prepared Americans for 
World War II, says Don Morlan, professor of communication at the University of Dayton. 
He will present his research on World War II film propaganda at the combined 
convention for the Popular Culture Association and the American Culture Association April 
7-10 in New Orleans. 
"We think of comedy, especially slapstick comedy, as just throwaway stuff, to laugh at 
and forget about. But some had more serious intent," says Morlan. "There were other 
movies about war preparedness, but the dramas and serious movies were being criticized for 
'fanning the flames of war.' Comedies got by with it, and they were playing to a lot of 
people. The message was really getting out." 
The Three Stooges were the first to spoof Adolf Hitler and the Nazis. Their "You 
Natzy Spy!" beat Charlie Chaplin's "The Great Dictator" to the screen by nine months. 
Abbott and Costello kept their sights on the home front. They released three fllms in 
1941 prior to Pearl Harbor, all extolling the virtues of serving in the military. "Buck 
Privates," "In the Navy" and "Keep 'Em Flying" helped Americans accept the first U.S. 
peacetime draft. 
"Using comedy for propaganda is very subtle. No one ever looks at it seriously," says 
" Morlan. 
-30-
NOTE TO EDITORS: For media interviews, call Don Morlan at UD at (513) 229-2028;or 
at home at (513) 429-1394. Morlan is a resident of Beavercreek. · 
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